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INTRODUCTION 
 “Competition is not only the basis of protection to the consumer, but is the 

incentive to progress.”  

When a layman thinks of competition, he or she probably has one of two images 

in mind. The first is a sporting event, in which two evenly matched opponents, 

play a spirited, but closely contested, match like the recent Champions League 

Match between Real Madrid and Manchester United. The second is a market 

that resembles a scrum in a rugby match with numerous firms scrambling for 

every scrap of business — the more numerous, the more competitive. 

Competition is a vital element in the lives of consumers. For the consumers, competition in the economy 

is a crucial factor in determining benefits, appropriate prices and the variety of choice to choose from. 

The aims of competition or antitrust laws are to ensure that consumers pay the most efficient price 

coupled with the highest quality of goods and services they consume. When there are activities which 

hamper the competition, the consumers are the very first party which gets affected and then comes the 

economy of a nation. 

 

 

CARTELS 
One way to hamper the competition and creating monopoly in the market is forming cartels. Cartels have 

got adverse effect on competition. It hampers promotion and sustenance of competition in markets. It fails 

to protect the interests of consumers and restricts the freedom of trade carried out by other participants 

present in the market. It gives the parties to the agreement an undue benefit which helps them to dictate 

different variables of the market. 

Cartel – the English word seems to have first come into common use by mainstream economists – Alfred 

Marshall’s Principles of Economics. Economists borrowed the term and ascribed to cartels behavior that 

was antithetical to efficient competition. By analogy the word Cartel was used by German economists to 

signify a coalition that brought together hostile political parties. Later on, this term came to mean an 

arrangement of business rivals for the purpose of regulating prices or output in the industry. Cartel is the 

term which the Americans referred as ‘Trusts’ or ‘Combinations’. As per the Oxford English Dictionary 

the word Cartel was first used in English in 1902 in the Business sense to refer to what were formerly 

called “producers syndicates” or “trusts” in the sugar or steel industry. 

INDIAN LAWS 
In India, The Competition Act, 2002, as amended by the Competition (Amendment) Act, 2007, (‘the 

Act’) prohibits any agreement which causes, or is likely to cause, appreciable adverse effect on 

competition in markets in India. Any such agreement is void. 

Cartels as defined under the Act, are an explicit or implicit agreements between enterprises (including 

association of enterprises) not to compete on price, product (including goods and services) or customers 

but to fix prices, limit production and supply, allocate market share or sales quotas, or engage in collusive 

bidding or bid-rigging in one or more markets. An important dimension in the definition of a cartel is that 

it requires an agreement between competing enterprises, not to compete, or to restrict competition. 

The objective of a cartel is to raise price above competitive levels, resulting in injury to consumers and to 

the economy. For the consumers, cartelization results in higher prices, poor quality and less or no choice 

for goods or/and services. Each and every consequence of cartel is inter related to each other. When we 


